BRISTOL CITY COUNCIL-CONNECTING BRISTOL

B-Open - Bristol Innovative Data Projects

An Overview

Context 

The concept of Open Data is gaining momentum in the UK, pioneered by advocates such as Tim Berners-Lee, the inventor of the World Wide Web, and with vocal support from initiatives such as The Guardian’s Free Our Data campaign. 

The idea of allowing public access to data sets in order to generate innovation and insight through their re-use has also struck a chord within Government, with the creation of www.data.gov.uk  as a central point for the release of data and the generation of a community of interest.  More locally focussed initiatives, such as the London Datastore, Kent's Pick and Mix http://picandmix.org.uk or localised data, for example Defra’s Noise Maps, are beginning to reinterpret data in creative ways which have impact and relevance for all citizens. 

In other countries, including Australia and the US, experimentation in the release of public data is also generating applications to inform and empower society. 

Bristol 

Bristol City Council has been a pioneer and strong advocate for the potential positive impacts of digital technology on the engagement between general public and Local Authority, and on the social, economic and cultural benefits of a connected City. 

As a part of the new 20-20 Digital City programme, BCC would now like to demonstrate civic leadership by releasing some of its data sets in order to catalyse new development in public engagement and services. A particular ambition is to release data relating to the city’s environment (in the widest sense) in order to develop new ways for citizens and businesses to engage with peak oil, climate change and the wider green agenda. 

The overall programme will be branded as B-Open consist of  three interlinked initiatives that build on the city's track record of active, collaborative and innovation.  These are,

· Real-time Data – Creative Visualisations (in collaboration with UWE)

· The Open Data Portal (in collaboration with BCC ICT)

· The Data Innovation “Sandbox” (in collaboration woth Watershed/i-Shed) 

Further Details

(1) Real-Time Data - Creative Visualisation

The visualisation of dynamic data streams has become a key area of development in Pervasive Media research. How can rich data be used to enhance our experience of the city? One obvious route to go down in answering this question is to investigate how environmental data can be made available to create immediate feedback loops on carbon footprints. There are potentially two data streams available to us. There are 12 live air quality sensors round the city that provide data www.bristol.airqualitydata.com/index.cgi The other stream is data derived from smart energy metering in public and council buildings; this data is increasingly collected in near real-time to help organisations meet new statutory Carbon Reduction Commitments.

The project will take the form of an artist’s commission to work with this data to create a high profile constantly changing installation in the city. We will also seek to make the data available more widely through the artwork being available on screens and website or mobile phone applications. The result will be a high impact piece of practice based research that helps raise awareness and build a connection between people who live, work or visit the city and the city's environmental performance.

(2) The Open Data Portal

There is a drive by central Government to open up public sector data. The aim is for Bristol City Council to follow the model set by authorities  such as Lichfield and Kent to create its own open data portal.  The contents and scope of this portal will be determined as the project develops but the overall aims are to,

· Make information and data about the city environment more easily available

· Promote transparency and increase public and neighbourhood engagement

· Encourage innovative projects that boost the city's digital economy and enhance the external reputation

(3) The Data Innovation Sandbox

The aim is to create an innovation process that collects and nurtures ideas for new mash-ups, web or mobile applications that make effective use of city data.  The model that will be used has been developed and previously tested in the context of the Bristol Media Sandbox.  The aim is to create an enthusiastic community of interest that is committed to making the whole project a success. 

Initial events, including a central launch event, will set the context and framework. The launch event will set the tone and generate momentum for an ongoing dialogue, and information sharing, via networks, social media, blogs etc. building interest and scale in order to ensure that the value of the project extends well beyond the limited number of investable propositions that the competition generates.  

An Advisory Panel of recognised experts and connectors will be formed to both adjudicate awards and advise on the development of projects receiving investment.  This is likely to include representatives from the Creative Digital Industries, Bristol City Council and the Bristol Partnership’s Thriving Neighbourhoods Board.  A maximum of three awards will be made in order to allow a variety of results across the broad spectrum of possibilities, from public realm to personal apps. 

The panel will judge against a clear set of criteria which will include: 

· Incorporating the Connecting Bristol ethos of Creative / Smart / Green / Connected

· Innovative and unique, either not before seen or recognisably “of Bristol”

· Inclusive, opening access to public data has to have the potential to reach beyond the technologically aware or digitally connected.

· Insightful, creating new public value in the re-presentation of existing data

Whilst the intention is to be open and collaborative, BCC will establish clear guidelines for managing shared intellectual property, return on investment and ongoing sustainability/access to data. 

Steering Group

An overarching steering group will bring together people and agencies involved in the three separate elements described here.   The group will provide guidance, challenge and support as the projects develop.  The invited members of the group are,

Claire Reddington/Mark Leaver, i-Shed

Carolyn Hassan, Knowle West Media Centre

Pater Holt, BCC Communications

Prof John Dovey, UWE – Digital Cultures Research Centre

Simon Poulter, Creative Advisor

John Bradford, Science City

Ben Barker, Thriving Neighbourhoods Board

Paul Arrigonni/Rob Scott, BCC ICT 

Stephen Hilton, Connecting Bristol

Claire Herbert-Golden, BCC Economic Development  

The Steering Group will also draw on the expertise of Data Owners and Managers including, 

Mark Newman, BCC GIS Team (Project Manager for the Data Portal)

Paul Isbell – BCC Energy Management

Steve Crawshaw – Air Quality

Kathy Derrick, BCC Sustainability Unit

Sarah MacMahon/Dave Tuffrey, Research and Consultation

Geoff Mills - Transport

Emily Nicholson, Environmental Advisor
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